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Abstract

If the World Wide Web was once an enormous library, it is
now a vast conversation. Transmitting information from one
person to another has never been easier and since the birth
of social networking websites the methods of communication
have become more diverse than ever before. Though these
days many social networking sites are there having millions
of existing users, there are still many different ways which
could be employed in order to attract new users to the site.
This paper attempts to describe some of the ways to attract
new users, to join a social networking site. These methods to
attract new users include marketing strategies and enhanc-
ing existing features and adding some extra features. En-
hancing existing functions and adding new functionality argck, for instance horoscopes, TV on demand, games and
vitally important in sustaining and even improving on thgooks to download. But there is one question: why is mys-
massive numbers of social network users. pace only very popular in North America and why has it not
. ) _ gained the same popularity in rest of the world?[3] The one
KEYWORDS:SocialNetworking,Users,Marketing,Feature§,\ver could be lack of marketing. If any site needs to be-
come popular all over the world, no doubt it needs good fea-
tures, but in addition it also need a good marketing strategy
. to attract new users from all domains.
1 Introduction The paper attempts to discuss the effectiveness of some

_ ) ) , ) new features and marketing strategies for social networking
Social networking sites(SNS's) serve as a medium for peog|gss; to increase there user base.The remainder of this paper

from different communities to share interests and aCtiViti%-organized as follows.Section 2, discusses the current meth-
They are the social utilities that connect people with friendgis 1o attract new users. Section 3, describes the some extra
and others who work, study and live around them. Througlyre methods to attract new users which could prove to be
SNS'’s users get to know the people whom they would ha¥gective. Section 4, sheds some light on common areas of
never met otherwise. To emphasize these sites have bec@&'s, for instance registration process, which should also

the integral part of day to day life. There are hundreds gf taken care of and finally Section 5 concludes the paper.
social networking sites running over the internet these days

and almost all them allow free membership.
The value of any network is correlated to the number @ Current methods of Persuasion
direct users it has. A network of only two is nearly useless,
whereas a network of many thousands or millions can Iveorder to facilitate a potential user’s decision to enter a
very powerful.So, all of the SNS’s are doing there besbmmunity, i.e. to register, the community web-site clearly
to retain the interest of their existing members and attrattows its benefits to a visitor by displaying different features
new users by applying both technical and non-technialthe site.The following subsections discusses some of some
strategies.Today SNS'’s rely upon enormous quantity afsuch features.
traffic to return a relatively small amount of revenue via
advertising, thus, meaning the value of the companies,i . . .
based largely around the number of users they could attrzgci!' Displaying Pictures
Almost all the social networking sites display pictures to
In the past lot of study and research is done in improshow the benefits of the site on their start pages. Here are
ing the social networking sites for the obviuos reasons fefv examples of some popular social networking sites which
increasing the number of users of the site.[10, 6, 9, 12, 13ttract users by displaying different kinds of pictures.
According to recent survey Myspace currently rules theLinkedin
popular crowd on the Internet social scene.[3] The reasoritis the business oriented site which allow registered users
behind this is that, it has variety of features which other sitesmaintain a list of contact details of people they know and

Figure 1: social networking[2]
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Figure 4: showing LinkedIn is free
Figure 2: LinkedIn showing different benefits for the userource Linkedin

source LinkedIn

whether users will join such paid sites or not. It com-

G I R pletely depends on ones needs.If the user really needs
; to avail the facilitites provided by the features of the

site then he may joijn the site evenm if it is apid site.

Today, the cost of joining most of these social networking
sites is totally free.lt is clearly stated by these sites.Usually, it
is displayed near the join button as it is shown in the Figure4.

2.3 Look Inside

Figure 3: MeetUp showing different activities which userseSS formal networks allow users the opportunity to look in-

can do side the site and to see the existing interest groups, forum dis-
cussions and even view existing members, but the personal
source MeetUp information stays private for unregistered users. For exam-

ple, MeetUp allows users to find groups by interest and loca-

. ) _ . ) . tion.It is one of the good features because in this way,users
trust in business. Being a business oriented site it alluies 5 jgea whether the social networking site which they are
new users by dlsplayl_ng advgrtlsements regarding Jops g to join is of their interest or not.
businesses as shown in the Figurel. In such types of sitesthe
language used is very positive keeping in mind the human
psychology. For example the advertisement does not says )
that there is possibility of getting a job after connecting tg Possible Methods to Attract New
the people in the community rather the language implies that Users
if a person joins the site he will surely get the job.[6]

Fapebook . ) L ) First it should be observed that what people want the

It is a social networking site in which users can S¢yag; or in what they are interested in their life. Generally
lect to join one or more participating networks, such asgdeaying people desire for four things in their life- money,
school,place of employment, geographic region, or socigh,e ‘intimate relationship with someone and entertainment
group. Prior to joining the network a potential user is sho 5]5]_ People today need those features in the site by which
some of the prominent features of the network. Such featu £Sir life gets easy, either it happens by messaging or by

include uploading photos, publishing notes, posting videQgye other means in SNS,they want to be entertained

using privacy settings and getting Iatestnewsfromfriends.ap‘]d moreover they are crazy about movies,celebrities

the user gets interested in any of these features he willwa‘.ﬂ% sports.  So,if social networking site takes care of
no time in joining facebook. all these things effectively and efficiently keeping users

I.\/Ieet.up , _ . in mind then it will be very easy to attract new users.
This site was developed with the goal of organizing

off-line meetings of people based on their interest.It
shows what users can do using real examples.MeeH
focussed on those people who to some extent fee
lonely and want to share feelings,thoughts and work.

Following subsections discusses some new features and
rketing strategies for the growth of SNS'’s.

. . : 3.1 Features
It is really a nice concept as meeting face to face a person

having the same interest and whom you never met befg§ge survey found that myspace has the weakest attracting
apart from online, is really exciting. Some of the photggatyres than linkedin but still it is reported that number of

which MeetUp displays can be seen in Figure3. user in myspace continue to grow.[3, 13] This is because
it has much more features than linkedin towards which the
2.2 Financial Costs of Social Networking users are attracted and one other reason could be the activity

of its current members in inviting others.It is observed that
It is not an easy job for SNS's to increase the uspeople are attracted by the perceived quality of the features
base by charging the users,in order to earn more, wdfoSNS's[3]. Following subsections suggest some possible
want to join the site. However,it is very hard to sagiew features to attract new users.
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Figure 5: Figure showing Mashups can work

) i ) Figure 6: Figure showing matrimonial in SNS for free
source www.soulincode.com/images/googlemaps.jpg

source www.asianmatrimonial.org/images/centrepic2.jpg

3.1.1 See Location
) . . China, boy and a girl can't live together, without marrying
The value of knowing the location is very importaniysch other, unless they belong to the same family.So, it

whether it is about knowing the enemy location in thgsems people will never stop marrying in such countries.
military or any tourist wanting to get the location of a
new city. Social networking sites could also prove to So,the social networking sites can also be used as a
be very efficient way in getting the location of any US€fatrimonial site very effectively. This feature would
_ ) _ provide a field in the profile which would display an

In most of the social networking sites, the l0C&pniion showing that the user is interested or not in getting
tion field is marked as a mandatory field.  Thigarried. The users who are interested should be listed in a
can be used to add one new feature. One,in Whig8harate column in groups according to their religion and
the user will be able to see his location as well @ggion. This will surely attract those users who just browse
the location of his member friends in the community,ayimonial sites looking for a partner. Not only those
There should also be an option to _dlsable this function @Sers who want to get married but also their family mem-
some of the users may not want their addresses to be pulpjics \yill get interested too in such social networking sites.
But human nature tends to make people more interested in
knowing a current location whether it is their own location This would get popular very soon. The reason behind this
oritis others. . is simple:in matrimonial sites people only mention their ed-

‘This can be easily done through mashups, for examplestional qualifications, jobs, hobbies along with their photo
with google maps. With the help of this feature users cgfjt SNS’'s would provide some extra information because
easily know the distance and location of another users wig}?— looking at the profile, which would be very detailed and
out switching over to another site of maps.[14, 12].Figureg the groups which the user the user would have joined, for
gives a glimpse, how the location can be seen through mapgmple, religious or crime group, also by looking at friends

profile i.e. types of friends he or she has and by reading

3.1.2 Enemy List messages sent or received by him or her, one would easily

] ) ) - get an idea the type of guy or girl the user is looking for.
This feature will provide user the facility to make a so
called enemy list which will show all those members the yser would surely get a more clearer picture of a fu-

who did something wrong to him either in real life of, e spouse on a social networking site. So this feature will
in virtual life (internet). This list can be made withoUttract users from totally a different domain.

the consent of the enemy. However it should not harm

anyone in anyway. The user should just be able to t

el Marketing

people asenemies Their should be a picture of the

enemy in the list along with the reasons why the paiost of the business in spite of having good services do not
ticular person is despised. Examples are he/she is mgigw just because they do not advertise themselves or they
popular among girls or boys, has insulted my honor, gp not allure users.This type of marketing can also be termed
has defeated me in a swimming competition and so Q% social marketing. Following are some of the methods of

_ _ ‘marketing to attract new users to social networking sites.
It is seen that most of the people get mental satisfaction

when they do such kind of things for those whom they hatg.2 1 Encouraging existing users

This strategy is based on very simple phenomena of working
and earning. Working here means putting effort to increase
This is very interesting feature for the social networkhe friend circle by adding new friends in the friend list
ing sites. Today, along with social networking sitegnd earning may be monatory or non-monatory benefits.
matrimonial sites are also flourishing. They were flour-

ishing and will also keep on growing especially in Asian Here this marketing strategy is concerned with the
countries because in countries like India,Pakistan aexisting users. Existing users should be encouraged to

3.1.3 Matrimonial
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attract new users. These existing users in turn shouldtbis, like mentioned before, there should be possibility
given some benefits for their work. For instance,consider send link to email addresses outside the community.
the case of orkut, a social networking service provided Bgople who will get interested or who are interested
Google. According to the strategy, Orkut people shoulld such kind of competitions would join the commu-
search those users who have more than 500 connectioity.in order gain some knowledge and earn some money.
And these potential users should be given extra space to

attach the documents as a benefit, in Google mail. So, tdMoreover these types of competitions are good for the
set an example these potential users should be given 158#&rs of the community as well as for the society.[16, 7, 10,
extra space as benefit for having 500 or more connectiohs]

Now, these users should propagate this scheme to all . ,
the members in their friend lists, outside the friend Iisé1 Common thlngs for all SNS’s

and even propagate this message outside the community. )
There are some methods which are currently used but could

t%Iso be enhanced to attract new users to the community. The

This benefit suits well just for Orkut users since bo _ ) : .
Orkut and Gmail are services provided by the Googl%ubsecnonswhlch follows discusses the importance of entry
rrier to register in the SNS and guidance which they need

Moreover there is also a major problem in Google m’\f;gg L2
that one can not send attachments of more than 10 er registering themselves.
Sometimes it becomes irritating when there is some large

file is to be send. So, in this way, Orkut can very rapidg.1 Entry Barrier

grow its user base. All the figures mentioned are just exam-
ples. These can be set according to the company'’s strat%gmi

ost cases, it should not be easy to register in SNS.
mportant to remember that just as a community

This marketing strategy should be multilevel.To u |[1clud_es some people, _by dgflnltlon It exclu_des others.
he fine line between inclusion and exclusion can be

derstand multilevel marketing,consider a user A, Whrgferred to as the barrier to entry, and every communit
invites user B to join the site, with 100 friends in th Y Y y

friend list. User B is one of the friend of A among 10 as one. The amount of energy one expends to join a

friends. There are also some mutual friends of A aﬁgmmunlty, the more the community means to him. 9]

B.So, in order to become eligible for the reward, user_, . . . . :
. This is especially true for theeriousbusiness networks
B has to make 100 new friends apart from those muthI(:la(I

. - e LinkedIn. The members of LinkedIn fill out a pretty
friends who were already there when B joined the networbl.g profile before they become visible to others. This

. . . increases quality of the community, since just-for-fun
But the Other social networking sites, apart from Googlensfembers will not waste their time filing out the pro-

orkut, which do not have'the|.r own mailing service, %le.Most online communities do not need any invitation
adopt some strategy which |_nvolves _monetary or SorH)ejoin but some of them do need invitation. Orkut is
other benefits. For_ example, if an actl\_/e user has cert of the online communities that still invite-only. This
number of connections he should be given a gift Voucr\gractually one of the known marketing methods, which

or something like that. Different slots of connection : )
should be defined for different benefits. Again it should E%Lusually used at or before the products launch in or

bered that this strat hould also b itilevel I5 r to give customers a feeling of exclusiveness and to
remembered that this strategy should also be multilevel. tend the product has more value than it actually offers.

There should be a possibility to send link regarding somea gacond barrier of entry is that, it often takes at least

interesting contentins_ide of the community to someone oUke person with a large existing network before many
side, so it can potentially awake interests of the email 'SF the features of the service start being useful. With

ceivers in the community. LinkedIn, this is particularly important, as you can't
even search for people who you don't have 3rd degree
3.2.2 Competition inside the community connection with an existing friend. Thus it is important
to provide the new user with guidance on how to find
These days money is playing the most important ralee people he knows and establish connections with them.
in every case and people also understand the value

of money.According to this strategy users will get The more informal the community is, the smaller the entry
chance to earn money by taking part in competitionsarrier should be.[13]

There should be regular healthy competition in thEZ Guidance for new members
community which will retain the interest of its existing

users as well attract others. Healthy competition meaitie community should clearly state its benefits for a new
that it should not have any kind of negative effect on iteember and inform him about key features. Otherwise, the
members. There can be c/Java language programmiegly registered user may not become a real member of the
competitions or some quiz competitions. The membarsmmunity and may remain just a lurker.In general, the ex-
who wins should be awarded a prize. In order to publicikgence of participants called lurkers, who post very few or
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no messages in an online community, is widely known. wthich also needs marketing, along with features, as other
is stated that lurkers might have a negative influence ontangible products.
online community because many people regard them as free
riders.[17]

Another method to speed up the involvement of ttBeferenceS
new member in the community is to provide an oppor- . i -
tunity for existing members to get to know him. This 1] Network-based marketing: Using existing customers to
is actually made, for example, by showing the newly N€lp sellto new. 2007.
re_gistered members (with pictures) on the.main pag 9] Making money onlineithe new way. 2008.
with the goal that someone can discover his real-yvorld http://ryanshamus.com/2008/01/
contact. However this method becomes less effective as
the size of community increases, and the number of new
members per day becomes too big to be shown on one
page. In this case, some subset of the new members sho{8§l Social networking website review. 2008.
be selected, based on higher possibility of contact (same i ) .
place, same interests). In the entertainment communitidé] C- J- Clark. Let Your Online Learning Community
showing the pictures of new members can lead to the Grow. Technical report, San Diego State University,
contact, if one person may look appealing to another. [13, 4] May 1998.

18/making-money-online-%e2%80%
93-the-new-%way/

_ _ . [5] B. danah. Social network sites, public, private or what.
LinkedIn displays the number of new members in" " 5547

the users network (people you are connected with)

since his last log in. The user can even click on thi§6] D. F. P. R. G.Beenenl, X.Wang4. Using Social Psy-

link and browse those members, refining the search. chology to Motivate Contributions to Online Com-

It is especially helpful for the beginner in the com-  munities. Technical report, 1Carnegie Mellon Uni-

munity since he would be very curious about his network. versity,2University of Michigan 3University of Min-
nesota,4University of Pittsburg.

One of the communication patterns in physical communi- ) ] o ]
ties is a history of community.If you look at communities in[7] A- Kim. - Community Building on the WebPeachpit
the physical world that have sustained themselves for along Press, 2000.
time, they always have an interesting back-story or histo%] A. J. Kim. A Conversation with Online Community
which is communicated to new members. The act of com-" A chitect.
municating it to new members becomes part of the ritual of
membership, a community building act in and of itself.[4, 8][9] kirjoittanut Derek M Powazek. Design for Commu-

nity:The Art of Connecting Real People in Virtual

In brief, the things which should be done Places 2002.
1. Provide guidance for a new member, showing him what . o ) -
he can do here [10] P. Kollock. Design Principles for Online Communities.

2. Provide an opportunity for existing members to see the 1echnical report, Harvard University, 1996.

newones - _ [11] P. Kollock. The Production of Trust in Online Markets.
3. Increase the probability of the social contact between ™ tochnical report, University of California, Los Ange-
old and new members by selecting which new members to les, 1999.
show, taking into account possible commonalities.
4. If it is viable, assign a greeter role to the old memberfl2] C. Longbottom. Social Networking in the Public Sec-
tor - can opposites attract? Technical report, Head of

. Research, Quocirca, September 2007.
5 Conclusion

[13] C. Nagele. social network research report. Techni-
There is an enormous demand for online social networks cal report, The Internet Engineering Task Force, May
which is backed up by the large numbers of visitors to such  2005.
sites as; YouTube, Bebo and MySpace. But this number can -
also be increased by implementing some extra features Bl J- Palfrey and U. Gasser. MashUps Interoperability and
marketing strategies as described in the paper. The discus- &/nnovation. Technical report, The Berkman Center for
sion in the paper focusses on how and which extra features 'Nternet Society, Harvard University,Research Center
can prove to be useful and what type of marketing strategy for Information Law, University of St. Gallen, Novem-
could increase the user base of any social networking site. ber 2007.
Moreover, common things which most of the times af¢s; G Rubin. Power Money Fame Sex: A User's Guide
overlooked or are given less importance, has also been high- 5501
lighted as how to use them effectively to attract new users.

[16] a.S. S.U.Kelly, C.Sung. Designing for Improved Social

The social networking sites should be implemented keep- Responsibility, User Participation, and Content in On-

ing in mind that the company has to sell this product(SNS) Line Communities. pages 391 — 398, 2000.



TKK T-110.5190 Seminar on Internetworking 2008-04-28/29

[17] M. Takahashi, M. Fujimoto, and N. Yamasaki. The
active lurker: influence of an in-house online commu-
nity on its outside environment[1] (abstract onl®IG-
GROUP Bull, 24, 2003.



